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1 Role of regulators - touchpoints



Our Al touchpoints as KommAustria/RTR @ RTR

Role of Role to foster
competence Role as regulator media literacy
centre for media
Issues from the - studies on media
studies markgt e.g. use of. literacy
events copyrighted material - database of literacy
monitoring market - efficiency issues projects including Al
development projects

Role as

organisation for Al service desk

pub“C media - providing information
fundi - advisory
un |ng - studies
events

Al projects relating to - exchange with market
digital transformation
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Interactive part 1 a
Questionnaire: “media regulators’ Al mandates”
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2 Use of Al in the media sector




Al is already in place.
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Use of Al in communications and media industry in

Austria
60,80% 60,80%
44,70%
37,00%
30,30%
S
5
a 2021 2023 2024 minimum 1 minimum 2 minimum 3
Companies using Al in Austria (communications & media industry) number of used Al technologies
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Al effects the entire media value chain. 1@ RTR

Marketing & monetisation
Monitoring & compliance

Organisation, processing & management
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Al can be used in many ways along the value chain. @ RTR

compression
validation translation
summarisation ~ categorisation e PRRE e B o
worlds enrichment €dItiNg Al:applications
h avatars audio video summaries personalisation filters
searc

verification " -\ sis Monitoring synthetic:media - categories Voice:assistance
stars content:generation rankings protection

media:transformation recommendations

music tXt voice playlists
characters

filtering scouting exploitation

research

forum:moderation .
I mass:communication User & audience
analysis paywalls

impact styles . . . .
trends presence Marketing & monetisation deep:fakes

context:analysis pornographic:content

o : copyright  hate:speech
Monitoring & compliance prohibitions Al:content

protection:of:minors
Organisation, processing & management fake:news
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Highest importance: back end automation @ RTR

Distribution & recommendations (76%)

News gathering (71%) Content creation (72%)

Back end automation (92%)

User & audience

X X . Commercial use (58%)
Marketing & monetisation

Monitoring & compliance

Organisation, processing & management

Importance of Al for news corporations (important or very important), Newman 2024
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Highest reputational risk: content creation @ RTR

News gathering (71%) Content creation (72%) Distribution & recommendations (76%)
News gathering (28%) Content creation (56%) Distribution & recommendations (3%

Back end automation (92%)
Back end automation (11%)

User & audience

. . . Commercial use (58%)

Monitoring & compliance

Organisation, processing & management

Greatest reputational risk for news corporations by Al use, Newman 2024
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Strongest adoption: format change @ RTR

News gathering (71%) Content creation (72%) Distribution & recommendations (76%)
News gathering (28%) Content creation (56%) Distribution & recommendations (3%

Back end automation (92%)
Back end automation (11%)

Content generation (48%) Personalization (13%)
Content verification (35%) Format change (50%)

Topic selection (20%)

) Competition &
User & audience customer analysis (24%)

. . . Commercial use (58%) Predictive analysis (24%)

Rights management

Monitoring & compliance (13%)

Organisation, processing & management
Importance of Al for news corporations (important or very important), Newman 2024 Al adoption in media companies (in progress or fully rolled out), Statista 2024

Greatest reputational risk for news corporations by Al use, Newman 2024
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Highest investment: content creation
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News gathering (71%) Content creation (72%)
News gathering (28%) Content creation (56%)

Distribution & recommendations (76%)
Distribution & recommendations (3%

Back end automation (92%)
Back end automation (11%)

Content generation (48%) Personalization (13%)
Content verification (35%) Format change (50%)

Topic selection (20%)

) Competition &
User & audience customer analysis (24%)

Commercial use (58%) Predictive analysis (24%)

Marketing & monetisation Commercial use (2%) ~ Marketing (62%)

. . . Rights management
Monltorlng & compllance (13%)

- Administration (71%) Organisation, processing & management

Al adoption in media companies (in progress or fully rolled out), Statista 2024
Greatest reputational risk for news corporations by Al use, Newman 2024
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Example: automated Al radio l[j RTR

aylist &
Source selection PN
crawling ™ of

Person-
Al voices ‘ alization

Acceptance of Al audio content in Austria 2024
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3 Risks & challenges




The use of Al raises several new questions and @ RTR
amplifies existing issues.

General (not only media specific) Media sector

Recognisabilit
Manipulations
Problematic applications

Data procurement Copyright issues
-availability

Resources for
model development

Al specialists Flooding with Al content

New questions

Energy requirement & Information bubbles

, Reinforcements _—
Monopolies Deep fakes

Market foreclosure Displacement effects
Quality, journalistic
diligence, trust

Lack of transparency

Access issues
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Interactive part 2 - Voting & word cloud epra
Input for the following interactive debate
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4 Regulation - discussion



References to data included in this presentation @ RTR

. Al use of Austria information technology sector, Statistik Austria,
https://www.statistik.at/fileadmin/pages/285/IKTEinsatzinUnternehmen16102024DE.ods

. Newman 2024, Digital News Project January 2024, Journalism, Media and Technology Trends and Predictions, Nic Newman,
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/2024-01/Newman%20-%20Trends%20and%20Predictions%202024%20FINAL.pdf

. Statistika 2024, Al in the Media Industry / Data on stage, YouTube presentation, https://www.youtube.com/watch?v=0bMxs0E5Gk8&

. Online-Audio-Monitor Austria 2024, RTR, https://www.rtr.at/medien/aktuelles/publikationen/Publikationen/Studien_2024/RTR_Online-Audio-
Monitor_2024.pdf
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