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1 Role of regulators - touchpoints
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Our AI touchpoints as KommAustria/RTR

AI´s impact on media

Role as regulator

- Issues from the
market e.g. use of
copyrighted material

- efficiency issues

Role as
organisation for

public media
funding

- AI projects relating to
digital transformation

AI service desk

- providing information
- advisory
- studies
- events
- exchange with market

Role of
competence

centre for media

- studies
- events
- monitoring market

development

Role to foster
media literacy

- studies on media
literacy

- database of literacy
projects including AI 
projects
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Interactive part 1
Questionnaire: “media regulators‘ AI mandates“

AI´s impact on media

• 16 of 26 respondents have no AI mandate so far

• 2 respondents anticipate a future role – ongoing discussions

• also included in an answer: AI as a tool to get more efficient as a regulator

• specifically mentioned current touchpoints (questionnaire & country reports)

• assessment of systemic risk of VLOPSES including AI systems

• manipulation of original audiovisual content creating disinformation narratives, especially 
in the electoral period

• Media literacy: lectures of AI for students, teachers and parents and publication of 
information material

• Mission related to impact of (generative) AI – market surveillance including “synthetic 
media”

• Analysis of challenges and opportunities of AI across the media value chain & guidance to 
the market (e.g. “synthetic media“)

• Code of practice and transparency (TV shows)

• Guidelines of responsible AI use

• Media literacy: understanding AI use in media



2 Use of AI in the media sector
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AI is already in place.

AI´s impact on media
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AI effects the entire media value chain.

AI´s impact on media

Organisation, processing & management

Monitoring & compliance

Marketing & monetisation

User & audience

Ideas &
Sources

Editorial &
concept

Realisation &
production

Enrichment & 
customisation

Distribution Reception

Content
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AI can be used in many ways along the value chain.

AI and RTR – Roland Belfin

Organisation, processing & management

Monitoring & compliance

Marketing & monetisation

User & audience

Ideas &
Sources

Editorial &
concept

Realisation &
production

Enrichment & 
customisation

Distribution Reception

Content
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Highest importance: back end automation

AI´s impact on media

Organisation, processing & management

Monitoring & compliance

Marketing & monetisation

User & audience

Ideas &
Sources

Editorial &
concept

Realisation &
production

Enrichment & 
customisation

Distribution Reception

Content

Importance of AI for news corporations (important or very important), Newman 2024

Back end automation (92%)

Content creation (72%)

Commercial use (58%)

News gathering (71%) Distribution & recommendations (76%)
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Highest reputational risk: content creation

AI´s impact on media

Organisation, processing & management

Monitoring & compliance

Marketing & monetisation

User & audience

Ideas &
Sources

Editorial &
concept

Realisation &
production

Enrichment & 
customisation

Distribution Reception

Content

Importance of AI for news corporations (important or very important), Newman 2024

Back end automation (92%)

Content creation (72%)

Commercial use (58%)

Content creation (56%)

Back end automation (11%)

Commercial use (2%)

Greatest reputational risk for news corporations by AI use, Newman 2024

News gathering (71%)

News gathering (28%)

Distribution & recommendations (76%)

Distribution & recommendations (3%)
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Strongest adoption: format change

AI´s impact on media

Organisation, processing & management

Monitoring & compliance

Marketing & monetisation

User & audience

Ideas &
Sources

Editorial &
concept

Realisation &
production

Enrichment & 
customisation

Distribution Reception

Content

Importance of AI for news corporations (important or very important), Newman 2024

Back end automation (92%)

Content creation (72%)

Commercial use (58%)

Content creation (56%)

Back end automation (11%)

Commercial use (2%)

Greatest reputational risk for news corporations by AI use, Newman 2024

News gathering (71%)

News gathering (28%)

Content generation (48%)

Content verification (35%) Format change (50%)

Topic selection (20%)

Competition & 
customer analysis (24%)

Personalization (13%)

Rights management
(13%)

Predictive analysis (24%)

AI adoption in media companies (in progress or fully rolled out), Statista 2024

Distribution & recommendations (76%)

Distribution & recommendations (3%)
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Highest investment: content creation

AI´s impact on media

Organisation, processing & management

Monitoring & compliance

Marketing & monetisation

User & audience

Ideas &
Sources

Editorial &
concept

Realisation &
production

Enrichment & 
customisation

Distribution Reception

Content

Importance of AI for news corporations (important or very important), Newman 2024

Back end automation (92%)

Distribution & recommendations (76%)Content creation (72%)

Commercial use (58%)

Content creation (56%)

Back end automation (11%)

Distribution & recommendations (3%)

Commercial use (2%)

Greatest reputational risk for news corporations by AI use, Newman 2024

News gathering (71%)

News gathering (28%)

Content generation (48%)

Content verification (35%) Format change (50%)

Topic selection (20%)

Competition & 
customer analysis (24%)

Personalization (13%)

Rights management
(13%)

Predictive analysis (24%)

AI adoption in media companies (in progress or fully rolled out), Statista 2024

AI investment of media companies, priorities, Statista 2024

Content creation (87%)

Marketing (62%)

Administration (71%)
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Example: automated AI radio

Organisation, processing & management

Monitoring & compliance

Marketing & monetisation

User & audience

Ideas &
Sources

Editorial &
concept

Realisation &
production

Enrichment & 
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Distribution Reception

Content

Source 
crawling

Playlist & 
selection

of
content

AI voices
Person-
alization

AI´s impact on media



3 Risks & challenges  
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The use of AI raises several new questions and 
amplifies existing issues.

New questions
&

Reinforcements

Lack of transparency

Copyright issues

Manipulations
Recognisability

Data procurement
-availability

Quality, journalistic
diligence, trust

Problematic applications

Displacement effects

Information bubbles

Flooding with AI content

Resources for
model development

AI specialists

Energy requirement
Hate speech

Monopolies
Market foreclosure

Access issues

General (not only media specific) Media sector

“ownership“ of AI content

Deep fakes

AI´s impact on media
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Interactive part 2 – Voting & word cloud
Input for the following interactive debate

AI´s impact on media

AI in the media

What are the main challenges in your view now?

-> please select from the list

Do you see any other challenges in relation to AI 
in the media?

-> just type your thoughts for the word cloud

1

2



4 Regulation - discussion  
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References to data included in this presentation

AI´s impact on media

• AI use of Austria information technology sector, Statistik Austria, 
https://www.statistik.at/fileadmin/pages/285/IKTEinsatzinUnternehmen16102024DE.ods

• Newman 2024, Digital News Project January 2024, Journalism, Media and Technology Trends and Predictions, Nic Newman, 
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/2024-01/Newman%20-%20Trends%20and%20Predictions%202024%20FINAL.pdf

• Statistika 2024, AI in the Media Industry / Data on stage, YouTube presentation, https://www.youtube.com/watch?v=obMxs0E5Gk8&

• Online-Audio-Monitor Austria 2024, RTR, https://www.rtr.at/medien/aktuelles/publikationen/Publikationen/Studien_2024/RTR_Online-Audio-
Monitor_2024.pdf

https://www.statistik.at/fileadmin/pages/285/IKTEinsatzinUnternehmen16102024DE.ods
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/2024-01/Newman%20-%20Trends%20and%20Predictions%202024%20FINAL.pdf
https://www.youtube.com/watch?v=obMxs0E5Gk8&
https://www.rtr.at/medien/aktuelles/publikationen/Publikationen/Studien_2024/RTR_Online-Audio-Monitor_2024.pdf
https://www.rtr.at/medien/aktuelles/publikationen/Publikationen/Studien_2024/RTR_Online-Audio-Monitor_2024.pdf
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